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113 Academic year Curriculum planning table

— REBHEBHH(Minimum graduation credits) :
FEX B9 (Graduation credits) : 42.02 % (credits)
=N E(Professional Required) : 30.082 %) (credits)
B E(E(Professional elective) : 12.08 4% (credits)
— - EZMHBEMRE(Important regulations) :
1L AZETHMREEEMEEEEREPEREFERE  HMEEHNELKBEXBRARZTIADEE  SEBMA6EDUT ZHBMEMRE -
.AZBEIMAREAGEBRELEHINRE SHRLEEBRITHENRERRI  NEBERSEBHE  KELZ2FEE - 8E5ER -
3. B EREHRE, LABE - BEERINBBALTHARE - iBREBIEEZTERE -
4. FBENEBRED MRECABHELNZEIERFEEERBE ML MENESIHU L KHAZEZEEE  SREBURRE HREREZEHN
BEBAZBHEEECRERE -

BMEBE PR . BB - *GEREY#ERNE .
Course ?cffs%ﬁiﬁe(En lish) Course zrﬁdit *Prerequisite course or {Rﬁe:fnarks
Title(Chinese) 9 Number #Background course
HEE(required)
REt2R2BH - ZEES
S| EH IR Di ted Stud BM__63600 (1.0
7 irected stady - KFIABEBS -
. RE2R4BSD - ZBESH
HEFRE Independent Study BM__64000 [2.0 [*5|&#FF(*Directed Study) ;EU)\§¥&‘~§} =
s Organization and Management BM__50700 |3.0
ANERERE Human Resource Management BM__57100 |3.0
Production and Operations
EERERER P BM__55400 [3.0
Management
MEER Financial Management BM__50000 |3.0
EEMRLE Business Research Methods BM__57000 |[3.0
EREERE Contemporary Business Strategy BM__60900 |3.0
THER Marketing Management BM__50500 |3.0
RREXE A Decision Models and Methods BM__50100 |3.0

SEM  BEEBEHE |Seminar in Business Management

) BM__63500 [0.0
EE(—) Practice (1)

SEM  BEEBEE |Seminar in Business Management
BM__64200 |[0.0

BE(Z) Practice (II)

HXEZ(elective)

HEBETS Consumer Behavior BM__54900 (3.0

HETHR Organizational Behavior BM__66130 |3.0

EXEEBREFENN Industry and Competitive Analysis |BM__64700 (3.0

HEESE SR Supply Chain Management BM__55200 |3.0

BrFEKERLE Managing Electronic Commerce BM__63100 |3.0

ER & T DT Applied Statistical Analysis BM__51500 |3.0

ZEENN Multivariate Data Analysis BM__55300 |3.0

BEYREE Business Logistics Management BM__51300 |3.0

THREERE Total Quality Management BM__51700 |3.0

BERGER Customer Relationship Management|BM__55500 (3.0 Zg;%%:%ﬁ%sﬁ%é@
R EEEE Loapl:zzelr;ns:tntemporary BM__ 65900 3.0 g;ﬁ%%:ﬁﬁﬁ%%ﬁ
BIRRIEEER l\S/Itar::del:]eer]atrketlng channel BM__56300 |3.0

FEHWHRER Il\dnav:an;:geﬁ:alysm and BM__61500 (3.0
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BEEE Advertising Management BM__61800 |3.0
RIEEITIHAEE Service Marketing and Management |BM__65800 (3.0
_ *{TiH & (*Marketin
THITEER Practice of Marketing Planning BM__65700 |3.0 THEE( 9
Management)
” N BERERE  CELCEME
TEMEWHE Business Ethical Seminar BM__65950 |3.0 o BERAER
RED
_ Retail Management and Store
TEEBAEELE nanag BM__@0920 [3.0
Operations
Social Innovation and
HEAINEAIZE ) BM__@0930 |[3.0
Entrepreneurship
miZ D ITETH KR Marketing Analysis and Marketing
. . BM__66110 |3.0
2l Strategies Planning
mhgEE Brand Management BM__66080 |3.0
BELOER Psychology of Advertising BM__66000 |3.0
a . Technolo Innovation and Platform
B 5 BB SR & R 9y BM__@0940 [3.0
Strategy
BIFrEABIZE R 15 18 Innovation and Entrepreneurship BM__66010 |3.0
B8 15 5% B% Workplace Field Learning BM__66060 |1.0
HANITT8H Digital Marketing BM__66160 |[3.0
k5] Presentation Skills BM__@0950 [2.0
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